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1. INTRODUCTION

Research in urban tourism is a recent phenomenon.
Much of the research concentrates on resorts, which are
purpose-built for tourism. A step foreword is taken by
few authors; for example, Douglas Pearce, 1987 when he
compared coastal resort and urban tourism.

The aim 'of the research is to study the urban tourism
and its impact on the destination areas, focusing on
Alexandria city, in Egypt. From the aim of the research

an objective have been determined, and that is to identify.

the "Hotel structure’ in the city of Alexandria.
The research framework comprises the following:
- areview of existing literature and research findings on
urban tourism.
- a field survey on the accommodation facilities in
Alexandria city
- a descriptive analysis of the evolution of the hotel
sector
- last but not least, a comparative analysis between the
__past and present situation of the hotel sector.

2. URBAN TOURISM

The two key components of tourism are the tourist and
the tourist’s destination. The destination appears as the
complex subsystem of tourism orgamzatlons, activities
and attractions which form the foundation for travellers’
motivations and on which their satisfaction depends.

A common feature in any type of destination, whether
a city, a region or a resort, is that tourists visit and stay
temporarily in the area. This follows by the provision of
services including accommodation, facilities and activities
to- meet the needs of people who are not resident there.

*To study urban tourism the following major topics
where identified.

2.1 Tourist Definition and Motives
According to George Young (1973), the tourist is

someone who travels away from home, either for
pledsure, for business or to attend a conference
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1. Travelling for pleasure, is the largest section of the
international market and the fastest growing. The
tourist seeks relaxation, amusement, sport and
recreational activities, that need to be catered for in a
creative image that can easily trap the tourist’s mind
and convince him to come back to the same
destination. These demands are mainly offered in
resorts- purpose-built settlements-, which have a more
explicit, distinctive and dominant tourist function.

2. Travelling for business, although there are fewer of

them, they travel more often, spend more money, do
not concentrate their travel in the peak month, and
tend to stay for shorter periods of time. Their vists
can be extended into a leisure trip or shopping for-
presents to take home with. In future there are likely
to be more business travellers, thanks to the continued
growth in the trade and the multinational corporations,
not to mention special air travel fares and hotel rates.
Jefferson (1991), wrote that in Britain, business
travellers account for about a quarter of all
international visits and embrace vists to trade fairs and
exhibitions, conference delegates, study visits,
incentive travel as well as independent business travel.
According to Horwath and Horwath business
travellers account for over 55% of world wide
demand for accommodation in four and five stars
hotels. :
In the U.S.A. business travellers account for almost
50% of all airline trips. >
All point in one direction, continued demands on ‘the
tourist industry to meet business needs.

3. Travelling for conferences, the tourist industry is

particularly interested in conferences. It observes in
them an additional market with a relatively high
expenditure and good seasonal distribution. This is
proved by the increased specialization in many fields
of professional activity and the tendency within those
‘fields to pool knowledge, experience and research.

Conference delegates are looking for principally easy
accessibility, wide range of accommodation, tourist
attractions, adequate supply of shops and a well
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equipped convention centre. The interest of the
Tourist industry in conferences made resorts like
Brighton and Bournemouth in U.K. change direction
and having segmented their markets, they went
additionally for conference business. Brighton has
invested in a conference centre so has Bournemouth
(Jefferson, 1991).
In Contrast to purpose-built or highly specialized resorts
- travelling for pleasure-business or conference traveller,
will use the urban areas facilities be it infrastructural or
superstructural, they share in varying degrees with local
residents the transport services, shops, museums,
theaters, the only excepnon is the accommodation sector,
which is provided especially for them.
1977, Tourists in London are estimated to have brought
a third of all theatre tickets in the city (ETB 1981c).

2.2 Characteristics Of Urban Tourism

From the previous discussion of the three traVeIlmg
motives it is to say that tourism is playing a major role in
urban areas, even when tourism as an industry is far from
being the dominant activity, being surpassed by
commercial, administrative, industrial and residential
functions. Pearce (1991) believes this lower profile has
undoubtedly contributed to urban areas being overlooked
in the field of research, which is still relatively new.

An urban centre is of a multi-functional nature. It offers
cultural and historical features, entertainment, night life,
shops, boutiques ...... All these attractions are visited by
a wide range of visitors, emerging from the considerable
volume of traffic generated by other functions, such as,
administrative, commerce, conference, business, special
events and other activities. Travellers in the city or urban
centre may take an active delight in the features of the
area, but their requirements for catering, accommodation
and entertainment are easily absorbed by the facilities
supporting the local community, in effect they become
temporary part of the community and its traditional
fabric.

On Host

2.3. Cost Imposed by Urban  Tourists

Community

In urban areas services and facilities are provided
mainly to satisfy its inhabitants needs. It corresponds with
their rate and patterns of using these services and
facilities. The existance of tourists may affect it, for
example; it may add congestion for residents when their
travel coincides with local pattern of travel. However,
tourists can be persuaded to use facilities in off-peak
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periods by means of advertising or offering special rates
on facilities.

Although the benefits of tourism are often very real for
residents - generating employment and expanded leisure
opportunities-the presence of people who are
unsympathetic to local values may cause resentment.

3. THE STRUCTURE OF TOURISM CITIES,THE
CASE OF ALEXANDRIA CITY

As mentioned before, the accommodation sector is the
only facility, that is provided especially for the tourist.
The distribution of hotels is the most visible and pure
evidence of tourism in the city.

"Given the complexities of tourism in urban areas, it
is not surprising to find that the studies which discuss the
structure of tourism cities have focused on the distribution
of hotels, the most visible and pure manifestation of
Tourism" Pearce (1987, p.180)

3.1 Why Alexandria City

Alexandria is Egypt’s second largest city-after Cairo the
capital-with a population of 4.000.000. For centuries
Alexandria remained not just the capital of Egypt, but the
cultural centre of the world. Alexandria is one of the
Mediterranean major ports and an important trading and
business centre. It also attract many vacationers and
tourists because of its beauty and its location along the
sea. As well as, its unique monuments and historical
sites. Not to mention the cultural and sport events all the
year round.

It is obvious that the distinction between a coastal resort
and a city is not always easy to make although purpose of
visit rather than location is a useful startmg point. Few
primarily sunlust visitors are likely to be attracted to
harbour cities, but this group no doubt form a major part
of the traffic to the beaches. Alexandria can hardly be
considered a coastal resort in its tradional sense, yet a
major linear concentration of hotels overlook the beaches
along the cornishe.

Alexandria city has been chosen as a case to examine -
for its importance as a city, yet with in-sufficient studies
concerning its tourist industry and its spatial variations
and patterns.

3.2. Development of Hotels in Alexandria, Past and
Present |

Intervxewmg one of the enthausiastic architects - Arch.
Mohammed F. Awad- intersted in Alexandria’s history,
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the following was pointed out.
The evolution of hotels in Alexandria city has been a

progressive shift from the centre of the city to the east
and the west as recreational and commercial activities
have developed in that direction particularly in the last
century (Figure 3.2.1).

Figure 3.2.1 cont.

Pout n 190 yours

Figure 3.2.1. Historical evolution of Alexandria Source: Governorate of Alex. and Univ. of Alex. Comprehensive
master plan, Alexandria 2005, final report (Alex. Shourok, 1984). pp. 9,10.

Alexandria Engineering Journal, Vol. 32, No. 3, July 1993 C 175



EL-BASTAWISSI: Tourism And Urban Development, Urban Tourism

Figure 3.2.2:1e Khan de I’ Hotel d’ Orient a Alexandrie,
il 17 november 1849 Source. Dewachter, M.et Oster, D.
e Un Voyageur en Egypte vers 1850 "le Nil" de Maxime

Figure 3.2.1. Cont. Du Camp SAND/CONTI, 1987), p.25.
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3.2.1. Cont. - Stefano Source: Eng. M.F. Awad, Fac. of Eng. Alex.
Univ.

C 176 Alexandria Engineering Journal, Vol. 32, No. 3, July 1993



EL-BASTAWISSI: Tourism And Urban Development, Urban Tourism

Until 1850 typical Islamic hotels (Khan) were built
signified by its court (Figure, 3.2.2) 1985-1900, new
approach following european hotels were introduced
round the main square in Alexandria-place de consul-,
where the economic functions took place i.e. the Centeral
Business District (C.B.D).

Figure 3.2.5. Ramleh -Casin near Alexandria TOday;s
San Stefano Hotel. Source: Eng. M.F. Awad, Fac. of
Eng., Alex. Univ.

Figure 3.2.6. Cecil Hotel-Alexandria Source:lbid.
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Figure 3.2.8. Metropol Hotel, Alexandria Source lbid.

Hotels like Abbat hotel and Europa accommodated
foreigners on business in Alexandria (Figure, 3.2.3)

1854, European living in the city bought land in Ramleh
village - the area extended from Sidi Gaber (east of
C.B.D.) to Montazah, a stretch of land characterized by
sand dunes and palm trees with pleasant climate - and
developed second homes. The area was established as a
summer resort. Few hotels developed round the area like
"Plasance and "Beau Sejour” small hotels of 10-15
rooms, operated seasonaly. 1980’s recreational district
was enforced with a Casiono and Dancing Hall (Figure,
3.2.4) 1920 ’s expansion of hotels in the city centre like
Cecil Hotel, Windsor, Metropol and Claridge in Ramleh
(Figure, 3.2.5,6,7,8,9).

o )
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Figure 3.2.9. Claridge’s Hotel, Alexandria Source lbid.

LR

Figure 3.2.10. The Canal of Mohmoudiah, Alexandria
Source: Eng. M.F. Awad, Fac. of Eng, Alex. Univ.

Figure 3.2.11. Dahabieh boat Moharem-Bak, Alexandris
Souce: 1bid.

During war time expansion was in "Boarding Houses"
and small Restaurants. '

Before 1904, before the cornish was developed, the
Central Recreation District (C.R.D.) was round
Mahmodaya Canal "Champs Elisee of Alexandria” with
important mansions.and parks prommenade, caffe’s and
Dahabias that would make trips up to Abu Kir to public
gardens like Nozha and Antoniadace as a day trip
(Figure, 3.2.10,11).

The cornish was completed round 1920, and a large
concentration of hotels overlooking the beaches along the
cornish have developed e.g. "Beau Rivage" and series of
day-use cabins up to Montazah. 1950’s expansion
westward Hanovile, King Maryout and Desert home-
1983 latest development.

3.3 Existing Situation

This has given rise to the current pattern where the
smaller, older hotels are found clustered in (C.B.D.). The
large, modern quality hotels (Sheraton, Ramads,
Palastine) are located eastward the city centre along the
cornish and on the main routes, where many residential
blocks have recently been built with its commercial and
business activities. Westward all the new tourist resorts
and villages have developed.

The accommodation available to tourists, in Alexandria,
might be broadly classified into the commercial sector
(hotels and boarding houses) and the private sector
(permanent residences used for hosting friends and
relatives and second homes). The latter provides 170
thousand units with an average of 3 rooms for each unit.
This number of units cater for about million vacationer
(Alexandria 2005, 1989).

The hotel sector in Alexandria is moderate in size, with
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59 hotels, of which, 50 hotels i.e. 84.7% are inside the
city and 9 hotels, i.e. 15.3% on the outskirts (Diagram 1,
Table (1)). Diagram 2 and 3 demonstrate the percentage
of hotels according to different category. Table (2) shows
the hotels in Alexandria classified according to different
category, number of rooms, number of beds and average
occupancy rate.

The data is compiled from the Egyptian Hotel Guide
(1988-1989) and updated in reference to the fieldwork of
January 1992.

The hotels are clustered in the centre of the city, in
Manshia (area adjacent to the port), and spread along the
cornish especially until San-Stefano area (map 1). An
important finding is that 5 and 4 stars hotels represent
26% with an average occupancy-rate of 55%. While 2
stars hotels represent 20% with an average occupancy
rate of 34.7% number of not-classified hotels is 67
hotels concentrated in Manshia and the centre of the city.
This Number is even higher than the recorded total
number of hotels in Alexandria.

INSIDE AND OUT SKIRTS HOTELS

INSIDE ALEX.
B8a7%

Diagram 1

OUT SKIRT
10.3%

@ s stars Area Codes serisd by numbers Area Codes sored alphabeticaly
@ 4 Stars ALY G1 Dzwatown ALY 37 Mankha Riep Ky ., ALX 02 Ef Meaums ALX 18
ALX 62 Masgheys ALX 1) T Oury Agteta o ALX 91 BT E - alX )
ALX 6) Aterine ALY 31 B Deablreys [HITE J—— 1 i | LT 50T EE—— 1 g } |
S 3 Stars ALX €4 E) Gomok ALY 2% ) Hadona Asahe o ALX 00  GMHEI Eab ALY 14
ALX 0S5 Ras ©) T ALY 26 Spaiiing 5 S ALY 12 Glym SALY 38
ALY 06 B Anfoushl ALY 27 Cleojays Baces L ALX M KMRRVE e AL 13
& 2%%ars ALK 87 Kem E1Das . ALK 18 S Gider wereley AX 32 Xom B0 AL 8
. ALK 08 Anarin ALX 39 Semouda Clacpitta_. ALX 27 ALX 30
ALX ®8 Uchsram Bey  ALX 38 Mostzia Prara J Rovahey Dowagwn____ ALX OF Y ALY 02
® 1 star X 10 D Litsen AT 3 B Zaveyt Shwip o ALY N Ml — XN
ALX 11 Ming ©1 8238 ALY 27 BoReley 0 Loy ALY 88 Uing & Bagsdl _ ALY 1
— ax 12 e s2n ALY ) Peming UCady.. ALX 1) Mok  Bey ALK o
() Under classification ALY 13 Kamour ALY 3 Baces € O0dets ALY 13 Mostals Pasha / Rousnéy__ALX 30
ALX 10 GheW € Enab ALY 35 Ghym Bt o L ALZ O Fs® Mmoo ALX S
ALT 18 E) Xatbart ALY 36 $aa Sieland Utaduga L ALX 25 S3a Stelno ALY 36
AL 9§ B Makcuza ALX 37 Victxrls (€ Ram B Reatmays L ALX 20 Semevhde ALY 2
ALX V7 Warleyan ALY 38 Siel Blan Bt o ALX 15 Sigl B __ALT 3
MIT 19 B Men ALY 3§ Manézn L RTE B (8 S8 T R - N1 J—— TS A ]
ALY 19 U Dethela ALY 33 © taelinn U Minowy o ALX §1 Sporting X ¥
" 20K 20 €1 Aweys ALK 41 D Maameurs BWbamy .o ALY 18 Viclorls (0 Romf) L ALX 37
Map i AL 2 Agamd ALL <2 Rbeu Kk Githr., ALY 08 erys ALX O

Map 1.
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-Table 1.-

NUMBER OF HOTELS INSIDE ALEXANDRIA' ACCORDING TO CATEGORY ;

CATEGORY NO.OF [IOTELS EBERCENTAGE

¢ FIVE STARS 3 [

4 FOUR STARS 10 200 %

¢ THREE STARS s 108

+ TWO STARS 1s 30 %

¢ ONE STAR 10 20 %

¢ UNDER CLASSIFICATION 3 6%
TOTAL 50 100 &

NUMBER OF HOTELJ QUTSIDE ALEXANDRIA ACCORDING TO CATEGORY :

CATEGORY HO.OF NOTELS PERCENTATOE
¢ FIVE STARS 0 0
¢ FOUR STARS (] 0
¢ THREE STARS 4 4.4 %
¢ TWO STARS 2 2.3 %
¢ ONE 3TAR 3 33.3 %
¢ UNDER CLASSIFICATION 0
TOTAL 9 100 %

HOTELS INJIDE ALEXANDRIA REPRESENT

hOTELS ouUT SKIRTS REPRESENT

4.7 %

o 19.3 %

Table 2.

OF TOTAL NUMLER .
OF TOTAL NUMBER .

According to the Fuyption Hotel Gide 1908 -~ 1v89 published by F
he the following deta cuncerning 3
Hotels in Alexandria was abstractod snd classiiied according tlo
diftrent categories , no. of rooms . no, of bods , and average
occupancy .
Serial Nome No. of] No. of] Caleg. LY Av. Occ,| No. of
No. Roomn Bed rooing Hoteln
1 Montaza 307 614 3 Gtaro 66 %
Sheraton .
2 Palastine 210 420 D Starsj06.0nd 62 %N 3
3 | Ramada 171 260 3 Starn 79 %
4 Aloxandria 105 141 4 Sters RIS
5 Land Mark 150 211 4 Starn 4“0 n
6 Mamoura k&4 170 4 Stero |47 &
7 Plaze 180 220 4 Stars 56 %
L} Pullman 86 168 4 Stero 100 % ¢
Cecil 20.0%| 10
9 Venizias 120 280 4 Stars 19 % b
10 Windsor 100 200 4 Stars 50 %
11 Salamlek 33 110 4 Stars| UNDER RENQYATION
12 Pullman 60 60 4 Jtars| RECETLY OPENED
Rowmance LN s
13 Mahrose 41 94 4 Stars RECENTLY OPERED
14 Amoun 120 240 3 SLars 54 &
15 Delta 63 126 J Stars 9 %
16 Al harsm 2 432 3 Stare 34 %
Y R Y4 El Mahrek 9y 190 3 Stare 41 %
10 {Mecca 110 300 3 Staro{li0.unj 46 %
19 Metropole a2 120 J Stars (38 9
20 San Govani 30 51 3 Stars 70 %
21 San Stefnof 120 240 3 Stars 40 &
22 Semiramis 62 124 J Stars T
23 Admira} 53 120 2 Starn EER Y
24 Bourg Al- 32 69 2 Stars 28 %
thagr
23 Cleopatra 60 120 2 Stars 65 %
26 Corail 20 32 2 Starsfl0.08) 19 % 13
27 Dubai 30 113 2 Stars 16 %
¢ Cetey. : Category CONT . »
* Av. occ: Averags occupancy for rooms .
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Ll L4
Serial Name No. off No. of ) Caleg. » Av. Oce No. of
No. § .. 1 . | Rooms Bod | rooms tiotels
20 El Andalos 66 133 2 Utars P Y
29 o) idey Aq 79 2 Stars } e %
30 Iois hotel 80 120 2 Stars 4%
an Joddah 171 268 2 Stars 39 s
2 Lolawa 30 29 2 Starsl0.0%] o % 13
33 New Capri. 2 04 2 Stars . 30 %
34 Nobsel 40 00 2 Starse 20%
3 Petit coin 36 72 2, Stars I7 %
36 fSuiesCotag| 20 40 1 2'siare Lc 44 %
37 De ville 43 n 2 Sters RECENTLY OPENED
38 Alema 38 23 1 Star 61 %
9 Darwieh ' <L 23 1 Star W
40 Gordon 45 100 1 Ster 0N
41 Hyde pork L1 119 1 Ster 508
42 Le roy 63 130 1 Siar J20.un 3% w
43 Marhaba a3 81 1 Star 93 N
44 Philip 27 35 1 Ster i1 %
45 Piccadely .32 €0 1 Star 3 54 &
46 Talaat 20 04 1 Star : s
47 Union : a6 72 1 Star Ja s
49 Mi 9 54 NOt 20 %
49 New owiuas | ' 40 a9’ Class+ § | Foas. s
cottag , 883d J0.00% 3
50 5t.Lourans 29 30 5 ] s

| _TOTAL | sovs | 7377 | —— ioo sf w2 2ex | o 1
Berial Nomeo No. of] No. of] Catoea. % fAv. Occ.] No. of
0. : Hooma Bed § : ruoms, liotels
1 Donert home 14 20 3 Slarsy 2%
king meriot
2 Hanovil 157 300 J Stars a9 5
El-Agomi s
3 Kear Elagmi 36 106 3 Starajad.4n] 8 % 4
El=Agami
4 Summer - 926 264 3 Starn 4%
moon
El=-Agamiag
Kiny Meriot} 20 40 2 Stare 6l %
El-Amreya 22.3% 2
6 New Admiral 44 -] 2 Sters 0%
El-Agomi ) n
7 Coota 36 90 1 Ster X
Rlanca
q Minas 6o 120 1 Ster 44 %
y El-Aqami ; 33,38 3
9 New Taleat 235 39 1. Ster M
El-Ayami 3
[ TOTAL | soo | sors | — [iooa] e [

* TOTAL NUMDER OF HOTELS IN ALEXANDRIA = 30 HOTEL
¢ TOTAL NUMDER OF HOTELS OUT SKIRTS - 9 WOTEL

TOTAL NUMDER - - 59 MNOTEL
* TOTAL NUMDER OF ROONS - = 4327 ‘oo
* TOTAL NUMBER OF DEDS . = 0432 DED
* AVERAGE NOJELS CAPACITY - a0ldn
[ Horers wuiLt av crains | 1

UOTEL * eTrgony’

1.. Nontn:c Shor.tm ] 3 1.T.T. International .
2. Palastine lislnan Internetionsl .
3. Remade Remada Hainemsance Int.
4, Pulimen Cecil Pullman International.
3 Puliman internetional.

. Puliman Romance ‘

| 3.4 Hotel Distribution in Relation to Spatial Changes

The community in Ramleh consisted primarily of
second homes and mansions. Later some of these
mansions where transfered into hotels, for example, the
mansion of *Quant Zezenia’ and *Buckley’. Add to that,
some luxury hotels, such as, ’Beau Rivage’. These
establishment formed a basis of a selected isolated resort.

Later after the cornish was completed, the urban
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expansion shifted more eastwards and westwards as
recreational and commercial activities have developed in
that dxrect:on This has given rise to the current pattern,
where the small, older hotels are found clustered in the
CBD. While the large modern quality hotels (Sheraton
and Ramada) are located eastward along the cornish or
the main routes- where land was available for
development-. Not too long after, many residential blocks
have been built with its commercial and business
activities. Meanwhile, in the west of the city new tourist
villages and hotels have developed.

PERCENTAGE OF HOTELS
ACCORDING TO CATEGORY

PLERCENTAGE
“0%

20%

cs

55TARS 4 STARS 3 STARS 2 SIARS 1 5TAN  UCLASS
CATEGORY
. EE 5 LIARD 0% 4 51ARS 20% () 3 Swns ws B 2 SRS 30%
) 15w 208 0 unoLass o

Diagram 2

)

PERCENTAGE OF OUT SKIRTS
HOTELS ACCORDING TO CATEGORY

PLRCENTAGE
uo%

FEWL

2

§
2

0% X ’ ) £2.9%

6 STARS <« 3TAIS D S‘WS 2 STAs 1S1AR UM.CLASS

CATEGORY
B 5 51 + 51ARS ) o swmes N 2 swns
EZJ 1 san 32 vnaass

Today Hotel location in Alexandria depends on
modifications in land use, (Figure, 3.4.1). It also depends
on development in the transport sector, for example,
invasion of unpopulated areas.
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Figure 3.4.1(a). Hotel location in Alex. city (today
depends on modifications in land-use).

Size of urden coatre

trepeliton WM
mma—b homa region L region

Lundgren’s model of urban expansion
and second home revions.

Source: Redrswn [rom Lundgren
(1974).

Ewhdhuma.. uwpdmuu ity
1 socond homo rogion

3.4.1(b). Alexandria expansion after lundgren s-model.
The Lundgren’s model of urban expansion and second

home regions (Pearce, 1987) is a three-stage model,
based on the canadian experience. It shows the changes
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in the spatial relationship between the urban centre a
second home or cottage region as the urban area expands.
Applying the same model on the city of Alexandria, the
following is revealed:
In the first phase, demand from the medium sized centre
has generated a small second region - the Ramleh village-
along the shoreline. As the urban grew, the demand for
second homes increased, hence the second home region
expant, away from the city (Phase II). The expansion was
partially of urban character, where as the outside retained
the features of the typical vacation home development -
until Montazah-. In the third and final stage the original
second home region becomes engulfed by the expanding
area and now forms a part of the city itself with the
former second homes being transformed into permanent
residences. Meanwhile a new distinct second home region
has developed for the demand for weekend and vacation
accommodation has increased- Mamoura to the east and
the Northwest Coast of Egypt to the west-. (Phase IV)
Reviewing the economic perspective, during the first
phase the second homes where owned by elites of the
society. There were no appreciable local effects on
economic growth. Tourism and local economy co-existed
but were not interdependent. During the second phase,
that of the tourist boom beginning round 1920 - people
from different part of Egypt especially from Cairo -
response was largely in terms of local initiative and
investment. In the third and final stage, outside investors
and agents of the government intervened, and as the
industry was kept growing, the share of the local
inhabitants in it has been declining. Actually, this
economic analysis is similar to the economic significance
of tourism which appeared in Greenwoods’s three - phase
model, of how a small Basque town become a tourist
resort, described in by Wearing, 1981.

4. CONCLUSION
%

A tangible reflector of the urban tourism is the hotel
sector. To understand hotel’s growth and evolution,
requires an analysis of its past, fof’the seeds of change
can be useful not only in explaining the present, but as
pointers to the future.

The growth of population and accessibility as proved,
many times, brought about dramatic increases not only in
accommadtaion facilities but also in visitors number.

b
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